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MIEIBRICR PRI EFIEE 1M LIRANCR, BHACSSCRET™ARRE (BRMEEIT400ms) &
LI, SGRIZEIELLAGILEIRZERY SLLBE(ER24%.,
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C. BEZEEBEZAESGHRIENITILL
WEEBERHTEALE, e N XREEER(Key Quality Indicator, KQN4EE, E{KERIIEXILL,
EfB < ZEBA <IZEEC, RPE400msLL ERERFEALLL, ZE/RB < ZEMA <IZE/C, EEMne
BERNL, SRERAFHE.

SFEBERIELUNRBRAIE, NIEEIEFADHT, ZERBMES NEREISRIL S AT R,
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ME. BWERIRETERMMARESINENH TSI SMNES), BETEZEHTIESZPK, BtRees,
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FEREFRIESEINSERN, BRAERRMNOTTR AP RIS,
3.2.2 B (MAw) BFIETTENXEIEE

A, ETFHE—KQUEIRAMAIGIER
BB AN SORT e R A BT TS, BB EEIAR SN E SRR MRS

B XEANHRE. ERANRE=NERPHTIRN. MM REEEES SR REIMUARIGRER,

a) PIMARRE, BUATEIUIEIE. REESER, HLGLERE (WER) PDHER. BREATER
IFNERR.

b) REAKEER, BHE (WAH) KXEAKREDESARREEREDBEERTE. MAHNEEANE R
EE, MARHEEEENPEEIERIEETBEZPKIAET (NFBASEREBIEEZPK) FHBAEEEIIA
MNERBARN BB R FREBIEREEMMEAE. MAHEABERENEFRIEEIEN MR ImREHNERE
EiSEE BRI E MEEAIENE RN E, W ERKENRRAFWENRE, RENERENEEAE
BRI ERR.

0 MARSMAWRE, FTLASRRIE. WIRmE. ©F. SERSHESESRA TEEZ, WELINER
VSRSV EA SRR REN BRI SR,

B. ETFLHEAEESBMAITN
SEMa—, BRTETREIERTRARITN, Bf (WEik) BPARITEUAR LAGEE S AR RIIT

RIERE. RERGERE. EMARERE, EETRREHNERNARRAFAGRAIFEIER TS (MOS)., i#F

MMETEIRET/INFOCAG-2022 - BN ERESIAFRIREE (QoE) MARIGTFNTTIE.

3.2.3 BHif (MEiR) BIEITUSRIX

A BiE (VER) WSHRSITEUEARER
SNFEE (WEH) NAPRE, SR 56NE TRIBRSERISENSHRI. BiE (WEiH) WE

AP EERR TR S50 SSRME, MRBE2E221MED, STEIBRUMANERET (R

ATEXLURFESESEEATR), MIEELMHIRAEIAR, BEIOMZEWERIL, HPS5GCTEREIM ~ 10M

BERLEEHIE (F4GRMESWIF) 932.71%, HEFLUIM~2MEERSNESZ, WEIBMEEES. B8R

REEEARA, EAZ200msiEs,
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5GR4E T ELBIBERE AT
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& 25 EEERINITERAS

B. HEZEMSGHREITNIILL

RHEERE (MEH) NSRRI, EFEFRNESH, SIEEBKERE (BFIEAT400ms) XL,
EERARE, IZERBSCHEE. NMLLESBRRAIE, EEEBAOERS. EREHTZERBMEEMENLR
BEBLL R IAT E S SRR B R S5
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BEREBARRE (ST > 400ms) GEb
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26 REIZER 5G M NERE 400ms LA EERFRIEESLEIIEE
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B 27 AEZER 56 MK T 1M LI EEBRAL

ZIRTERE (WER) WSHEEREFELE, BEE (WER) NRITUNES T BAKIEREELR
IEEBZARAIEXILLRMER, 4G 5 5G RS TR ER LN IRHIRAAIEI L RS K.
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4.FEEE

5G (5 5 NBHBERAR) RIANRERTEE HENRHLIREARIRARE. WRATINA, 56 K
HNBEIPR TS, TEAMINEEFSEFHN. 56 RERATERRITESHERERLACBRATSE E LM
B, WTERTR, SLAIMT-Advanced 3UERAV 4G (5 4 ABENBERAR) LR, 5G (ERiEs=Em
710 2 100 f&, IEEE@EZE)N 10 Gbps, inZliRiERAIAZIER, ERANREZEEI 10 F 100 5,
SMEERS T 5 2 10 &, £ 500km/h REENEEFRIERIFAIAFEERE. 56 MEMRERTRTANER
T RYESPRE, BT ASYIRIEER, RERMLAIKE.

B{EEH (Gbps) AP EIEEE(Mbps)
iE : WHER10Gbps iE : #ioBR1Ghbps
SEF E}osbpszg FEYEARE-

RREE _y IEREEENIMT-ARER)

(Mbps/ERH#) x X REERNSEH
B RRETM TSNS

RISHEENE  “ : e TR SR (RE/N)

(HERIMT-ARIEF)
' -«
SENER/FHLE)  HEGED)
iT . g0

BIFSKIE:  (SCEF 2 Mm% )
E 28 4/5G XEHRERTEY

4.1 5G RRRIRRARFES

5G Ltk 4G EVHENEERR, SWRIERITEMTZROEZED, RERSATER. EUM
IESEIMSLFSHROR, B NEMMRIEFS, BBHAEEMEER. AL RERZRE NI, STHEE,
HRERMEEXEERHAIAIL., 56 I, PUREHELR. &5, MR RENAAKE.
4.1.1 EBEFITREE

5G MBAIBHAIMERRES SIBIARIEECHIER. 380, 46 MEHEAMIR, 4K/8K HSMERN
ELERTTIEBSTNER, BRENEIIN SESZRB RN, REIBao HREHEESME. 56
ERAVEMERIE AR NEZ SRR RERX—A, BRETEMNEREEEEREFINRE, BEEIR
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Bk 5G HTIREC. BRTIUREEBHIEAIRRIIL, 56 8t NEsBTSRMIRERISSIHERmEE], tWE

FELERENRE, FAEZTERS), EREERFESSISMERTR, 2R, 56 SH%E. (KT
BN STIES ESIRIR s CAISER BN, EaEURE RSk ANARR. 2022F186H, 1t
RERIEBESH 56 BRB RBEAGKa et t4%, T 56 fR, TNREHEEEBEIMESEERE.
4.1.2 FEIRSCHRSR R Eaid I

XR (7 BME) £ VR (FEMIME). AR (E3EMSE) M1 MR (GBEIIE) MIBIR, BE 56 AR
e ERERE. BRER XR RIXIMESEMBEIFMEEERIFAEL, 4G BT, EREHTE. Baife
R, BinkatES, FHE 2015, 2016 FREMNESFPTTAM, RIMAMEEAH. 56 LR+ XR
MR RER. —=eR®. TN, EREGEERSEXNERT, SEBREEMNHASHEIHRNRZE
Mz, RIE XR BOMSSAE, —2 56 STEFTRIRSITERTITERA, BEFR XR ARIRKRSHEETEE
HREREE, (REAMIATLESET. SHENZHRE LEZ XRAS, THAEK. BEH, eiHhdE
EFEMNTEPSEMHRARE, 56 SEBBNLEEMNRNTRAEESER, AWK RITEZ AT EE,
5G+360°VR ELRELSMATLARE "LF0/A" | tE—SRAFMaLETEENERE. BEEMEFNE,
IR BHRENERETIEE CERNAYRINES. IHh, 56 TREELERAR, BtELSH 56+ VR B
BT, IAEMRNARESE NG, AEENRT. SN EFEESHRHa 2R, 2020 £
4 B 15 B2, R/ EEULSERMR 56 FiFATFaREHERE, i "KRE+THR" RINEERE, K
EREREE "5G+z=M” AR, B 4K SEEEM VR M, BEXASEWAR 360 ELSEMMERIE 24 /i
SRR L, BFRNEEAHFHEL "BIRHEER" SIUMREZRENTESRIE. SEHRRE, 56 K57
FhibTiRIREERIRFER, B9 AR/VR/MR MSUEINFAVRAIAEE, #—ESHRIRERE, BEZEATN
HBEZEERSEH, 56 HUBREERERZN, Bk 3 MNERNRE LWENR, BEFh=52—
AHENEER VR/AR [RE, BESIKCEIN, B S0%MEEEIANE 2025 &, B ABEME AR IRE.
4.1.3 RBES "B

5G SIEW. ATERESHRAGLRIR—MNZEN, IZIREHME, 56 KA LRI RBEEEEIM
AMERESHABIER, TBIRRAEERASRE, SEABEBNENMUE. 56 5 4G BLLEEZRIHML,
FETHHFHNSWEERMC. ETSHAPEEEN (Multi-User Shared Access, MUSA) & 5G BIDIA,
EAA. {RD0FERY 5G iBEEHEUSLI. 56 EHEHEEAER 100 ANFALE, S-ENLYEE, LA
MR LR ASMREFAERMNAvEO S EIMHFIERE, BEITMAME, ERIBRARNERT, MEEH

. BEET. §3KUEF, RNERICR. ERREREERK, <HY "N BREHIE, FEIMERTS.
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B4, 5G 5 4K/8K. AR/VR. Al FRAREG, sifFfiE. LB, EUAMSIIBHSIAINRENSE, E

MHRSILHFRFIRH—SEN, BEEESHIMBIASES. TN, 56 B RAERIREIEE R
MARIWSESEE "TBIR" WEBkRE, SEEMIISEEREN "Bt TRAR, RAFEAMNNIFEE
i SRR,

4.2 ABEESHIBIERISSIAILFRISE

BRERAAREFBHNE, TERESMIRATE (WS, RFEF) LER. EEEBIINSHE
FHARIRS TMER., SIUEEABIRES (UEREATMERENE), AR HAE.

AP BRI R BEEHRR/ENEE, ENERE, #HITRE. WEFRE. FB_ERAEI AL
MRS REERmAVEEEM., (Ehatid. RED. WK, Fa. ASRRESFZIHH, HPFEZEHXRER
BLARIAAEITARRE. AP EREREMNERILRES =M.

SR E SN E s E BT AR N E i - E R B SRR SE R A X BT SR &, MARSER IR E &
ISR TNE. THESIEMERTERINAT RS TSMNES, SETBZE TEEPK,
EattiisRs, WininiREEktRs. ERTRNRAFPHRED IERBMIIAR.

FiEmEt T BRI RN ERRE N SIBIRERhAE. HEETRRRENTEEESISIRE.
RERE. FEmEHRE.

BEREPIARmSER RN R inr £ SISTRHTIE. BT EEEF AN EEEIE SIAIER
B, rERE. REARRRE. MARZSIFERE.

"WEAE". AFUERSREEAL, MRS ESAES, RIERFABIAEXTREFRY
R%510. XEERUTHE: —2RFXNTIIRSINETE, SELRESEIREAR, —RRAFWYTE
BEUATEMEERE, Z2RAFPXKERET. MTXERFESHIMARIHEIR, FESERIRESEWA
FRER—TEIR. B—EEXBA. A—EBIORE. NETHESEEEEFFRHTEET ARG
.

Ltesh, BEEISRILSSTHIXR, STFESFHNSEEHN, FEREESHIRERE. BFITAFHEIIXESEH,
H— R AP RIRITEREL,
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5. P

5.1 RiEfEE

THRARIERESERBF A
m BEEEKM
BoIEERRAFERESBEEMN (WN4/5G) BMAGEBN, RtEEHEFNRIGRBABMEEMENER
EXMFEF BB SS; MALERMEEEANBRMNIGINZTEEN, BT ESMINEEERTTEEANRK
AR (#AWi-Fi)
m Bl Ss
IRSEEE =RBRin (FH. PAD) RENSEIBTER LSS, BEWI-FMBHINE (4G/5G) EANF
REf.
LI L7

RIS SRS LR, EaERIINSIERNRIRE TRERN. SIEXIaRE

il

IWMEILOHAE. AEHETREDE. WARE. HEER. 4R L3RG, 25¥8E. T StE.
AERHSER, BTATEE, JLARMMAR, BALBRARII=E.
m EREUR
BRI AR, —REEMN LRHEMESHINE, AIINSRABHENNZENNER, XXEER
BEEEN (E) ESEIIRE, BRANFESHARMN, ST EEMEHARE, B3 T "WEER"
B—RE "MEER"  EIRRRIRMNIESRERS (BT, BBUALHTENE LEERSES,
ROEEMUHANE, WAREATLEREEH TN EL), MRIEHFER FRFR), AERBRERE.
) IE=4EN RS
RPERRERSNET R SHBTRER, MRFMAERIR(FEEinELH S EERIREIERR.
B RETERHK
FRFPERENERERSE, NIEEBREREIZ— EEUE, B EERFREREMATIRRFR
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SRR B SUE E E H EAR A ElRR.

B R

FRFREMRSES, BFMETRHKEF/EREURE, RASBNNEANRTHFYE.
LIS STUENES

FRFMEMNSIES, REEE RIRIKEH]/RISUREL, KBS EANSETHHYE.
B RURE

FRFMESNSIES, REFIURESH/BRSURE, RAESMBUNERIIZHTFIE.
B RIREHR AL

FAFREMRSES, RERMIHKSF/ABREINHK, RASMBUHESISZITFYE.

" ki
RFTEISBORT, R RTIOEMRMET BN, RSP FME.

B TRR (FREWER)
IRBERERITHBRUREUSF/ABRUEURE, RASERHEANSITTFIOME.
B uVESiFSH
RIBUVESIRERERITE L, INRLIRREBRIIERE (DR, MR, HBHh. BX EEE
RE). RERE (REINEIK, ERERK) . BlAlE (RERRER. BEfRtEX) N8R, 5186
HIFsy, SLARSKEE R ESIR AL,
B EYTREERR
MSTHEIER IR ST AU NS ERR PR "RIR T EEIRE/ THRHK" |, BELUBILREL (bit/sibps) 3k
&8, HPTHIHCAEEREER MR REdE.,
B RER
E—RUTER, BRUEISIRAKRRERTRERE (v) NI EEINENIE, WEEENARE
AR, BREE=RERFH/EHBFH

AERPEFTEERSSS BRieiE: BgEM MEIBHERE (FH. Pad) HEAFEIM, KOIIRE
Ess,
m HEKIR
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AEEBRANSERTIAREREIERR T TUAEES W EXRRENE. TSRIAKES B RIR
RUEHRELAS A R ATHRSRIEIE (£S5 1Bt S EinE).

RARBHRBIBNIS STEXEIERE BB R P ISTARS B IR A I M St AR, | BRI
35/IPTVAKSS/OTTTV I SSHITRXETE B BXBE B IR AL R A s O SREN S
B APRRREMESITTTE
FREXER AR P IARSS IR FH 5 B T & LIS — RIS ER R EIRIRELIRSAVEUE, ARSI
RS IR RIRRVETRH T IO &,
B ERNAYELRSCE
AT IIEERER AR MRS EUER B, BXBRARRBAISEHE T PR RERTHE RN, B EER
BAE. BRHMLERE (L) BRAE. LE3CRENRROBIRARNERRWHRIEE ANREEE ST
TH, BitmEREAFMNEIIAIRERERLNEMEETEREIEDHT, BRI A5 7 RUEHERRE. E
DHTFIRBETAE.

5.2 5|H

[11 $50R (FEEEMERKBINAFITHRS),
http://www.cnnic.net.cn/NMediaFile/2022/1020/MAIN16662586615125EJOL1VKDF.pdf

[2] 49X (FEEEMERBINAFITHRS),
https://www.cauc.edu.cn/jsjxy/upfiles/202203/20220318171634656.pdf

[3] 2022568 (B {=HahmhiFiRaE), https://www.ericsson.com/zh-cn/reports-and-papers/mobility-
report/reports/june-2022

[4] (2021HEREMTREHARIRS), http://www.cnsa.cn/attach/0/2112271351275360.pdf

[5] QuestMobile2021HFEBINEEBAMEE AT, https://www.questmobile.com.cn/research/report-
new/222

[6] ICRIBEXFMHENEESR. Fhbksh (FE) AHBERARRE (SGRMUEISHKIBIIIN RS, KEE
%)

[7]1 T{EEB (2021FEFEAIT IR,
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https://www.miit.gov.cn/gxsj/tjfx/txy/art/2022/art_e8b64ba8f29d4ce18a1003c4f4d88234.html

[8] TAFERILER. HEEE. XUAIRES. BRI EBASE. ERELERE. (EMESITINAEREA
FEATENIR) (2022—20265F)) 20225108281,
https://www.miit.gov.cn/zwgk/zcwj/wjfb/tz/art/2022/art_775aaa3f77264817a5b41421a8b2ce22.htm
I

[9] TUAMSRUEREFERT (MBS R RS ZRITENTR (2022—2026%5F) ) ##IE,

https://www.miit.gov.cn/zwgk/zcjd/art/2022/art_acb9482eac994486913b592cebf71b81.html
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